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1.        ё , ё  
2000 . . 

Constructionist model 

There is an additional working definition of communication to consider that au-

thors like Richard A. Lanham (2003) and as far back as Erving Goffman (1959) have high-

lighted. This is a progression from Lasswell's attempt to define human communication 

through to this century and revolutionized into the constructionist model. Constructionists 

believe that the process of communication is in itself the only messages that exist. The 

packaging can not be separated from the social and historical context from which it arose, 

therefore the substance to look at in communication theory is style for Richard Lanham 

and the performance of self for Erving Goffman. 

Lanham chose to view communication as the rival to the over encompassing use of 

CBS model (which pursued to further the transmission model). CBS model argues that 

clarity, brevity, and sincerity are the only purpose to prose discourse, therefore communi-

cation. Lanham wrote: "If words matter too, if the whole range of human motive is seen as 

animating prose discourse, then rhetoric analysis leads us to the essential questions about 

prose style" (Lanham 10). This is saying that rhetoric and style are fundamentally im-

portant; they are not errors to what we actually intend to transmit. The process which we 

construct and deconstruct meaning deserves analysis. 

Erving Goffman sees the performance of self as the most important frame to un-

derstand communication. Goffman wrote: "What does seem to be required of the individu-

al is that he learn enough pieces of expression to be able to 'fill in' and manage, more or 

less, any part that he is likely to be given" (Goffman 73), highlighting the significance of 

expression. 

The truth in both cases is the articulation of the message and the package as one. 

The construction of the message from social and historical context is the seed as is the pre-

existing message is for the transmission model. Therefore, any look into communication 

theory should include the possibilities drafted by such great scholars as Richard A. Lan-

ham and Goffman that style and performance is the whole process. 

 

2.        .  

1200-1500 . . 

Someone with a great desire to learn is said to be highly motivated. Motivation is 

very important in what one learns and how quickly one learns it. A motivated person will 

generally learn faster and more efficiently than an unmotivated one. To learn efficiently, a 

person must intend to learn (intentional learning). However, incidental learning – learning 

that is not intended but which results simply from exposure to material– sometimes does 

occur. The degree of incidental learning does not approach that of intentional learning in 

real-life situations. To what extent motives aid learning is undecided. Motives do contrib-

ute as incentives to performance of what has been learned. If an individual expects to be 

rewarded for doing well, performance (perhaps on a test) may improve. It also may wors-

en, if the fear and anxiety over not passing is great enough. Human motives in relation to 

https://en.wikipedia.org/w/index.php?title=CBS_model&action=edit&redlink=1
https://en.wikipedia.org/wiki/Richard_A._Lanham
https://en.wikipedia.org/wiki/Richard_A._Lanham
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learning are so varied and complex that controlled experiments to analyze them are virtu-

ally impossible.  

1. According to the passage, which of the following is true about incidental 

learning? 

A  More  learning is incidental rather than intentional. 

B  Incidental learning is caused by a desire to become more educated. 

C  Less learning is incidental rather than intentional. 

D  Incidental learning is superior to intentional learning. 

2. According to the passage, which of the following is true about motivation and 

learning? 

A  The connection between motives and learning is clearly known. 

B  The expectation of reward always leads to increased performance. 

C The connection between motives and learning is too complex to be precisely analyzed. 

D  There is absolutely no connection between motives and learning. 

3.  Which of the following situations is an example of incidental learning? 

A  Studying for an exam 

B  Reading a book about astronomy 

C  Going to a lecture about art history 

D  Seeing newspaper headlines while waiting for the bus 

4.  The underlined word "incentives" most nearly means 

A  motivators.       B  rewards.           C  obstacles.          D  payments. 

5. Which of the following summarizes the author's opinion about learning? 

A  Incidental learning is superior to intentional learning. 

B  Intentional learning, while more efficient than incidental learning, is far less prevalent. 

C  Intentional learning is a more efficient and superior means of learning. 

D  There is essentially no difference between intentional and incidental learning. 

6. Which of the following would be the best title for this passage? 

A  "Motivation and School Performance" 

B  "Incidental Learning in the Classroom” 

C  "The Connection Between Motivation and Learning" 

D  "Experiments in Intentional Learning" 

7.  What is the closest meaning of the underlined word "efficiently"? 

A  effectively         B  quickly          C  cheaply            D  proficiently 

8. The passage implies that if a student studies for an exam, he ispracticing 

A  incidental learning.                                 C  residual learning. 

B  intentional learning.                                D  motivational learning. 

9. The underlined word "motivation" means 

A  dread.           B  repulsion.              C  neglect.                D  impulsion. 

10. According to the passage, in order to learn by intentional learning, one must 

be 

A  highly motivated.                          C  tired of learning. 

B  unmotivated.                                 D  in need of learning. 

 

3.     . 
 


